B4 A x~8 15828 HAant
PSR 2 FTREAFAELS
Department of Cultural Resources and Leisure Industries

114585552589 % 1= kit | €2 :6(115.05.06)

1148 &R % 2588 % 2= 4 4r ¢ 3L 16(115.05.06)

114 8 &R 5 2585 1= Fikiz € ki 16(115.05.28)

145 2RSS 2595 1 GAL € RE B ~ % 10 K7% € /1 # (115.05.28)

AT FR 2 ThFPAE | A BTEFERARFADRFALEFIZAA
L LR G SFEAFL TR R PR LRFE T A R BRSPS
GAR ALfR A e kAR T TIRAR | PR A o AR B AR 0 58 T B R Y ARSI
2R EARE TR A KEEIFES B EY CARE AL S MRS EY
FETREPRINET > RF L AR GEL S o

Ep P EAARBRTER > M AL BRKT PR
I TH{E A P RETRE RFARTL LA DR -
2HETERACEA KPP AE TR LIAT pIEAA -

BHEHFET i 2R ke g B F L OpERLS

(=) HAr#
FAes b T AR e T ket o 2 Do rds TR EE TR R A
S REEEE FRAE B g BT ARTORR L TRAEY R EMN
B0 A ;ﬁ{r,f i"@i:‘:ﬂJ\r,}i‘f%'U’fiﬁﬂJ Z = BE #ﬁ:‘ﬁ_‘_ , ?ﬁ»gyﬁgéa g#@? i "
A2 'I‘Zi-?giﬁj%%%;;’; .
THRREE R LR Y RARSA £ LS R AEF T AP RE RS
P ST RS B, S F a2 R R BRAC LR AL AR
2V AERRRIRAY [ AR I N RS 2 O B A EMRE T AR F LS R
AR EREE  REE e 0§ g i S 2 R B o RABBR A
By RIS F L DTAFR > LR GRE S RIERG DR SRR ARRELF TS o

|

7
L
v

oo LT

EFRT AR | LR P o n g 28 § »

65~

el PikAe | FRE - AHH S 8 BTt

25 5 » 25 § &

~
&

% 19 & A&
P gt - o x 28 § »

&
&

[
(I

5 4g © ©

> fUag;
b 3 21 B »
- MR B A e o d kT
REEE » 21 8 i XAgeZ 3B £33 e g ‘,‘q‘:’fs’-'f'_'?{ ’
fi ‘ B2 HELEEN 2 E i+

l‘E‘ . A,\ o

21 & »

e
&

21 £ i

%o e
e
o

s
W




FEMT A T E D FA
13 335 FAR2L B P %UFJ_"
PREIE N SRS A
3. ARA e o
pdER 4. 5 ¥ i o 20 & »
5.4 % ¥ e -
6. 1547 B fic ke o
7%115\'13\@“"&0
8.L#pH 47 o

£ #* 128 # A

(= ) EHRF
AAPAE L BHT 8 A FRERLE RO T A RS S A4 A e

LA#AN S £ 2580 g ARFEINGRFREGLLEY AHLFEER R 4 FRL T

2l T R 288 A 0 g BREFANRFALELY "L’?I“"»?i*mwﬁu |

LW eI VEB A E A T ks THRATE 2 DRBRA TS, 2 BHE
T LR g AR AR M VT Jiﬂ,—wxﬁx@%rav ﬂé’r'gi‘” A SHREFREEER E AVREKF A
¥o p 5% EPRAFE FILA A D RARERGE F A ,__i',—%\,liﬁ*,‘ FIE L Hw ik A EIRIEE
RS

AR - BREBY B2LEL > P EHd P e ey UHERB ALY ¥ - ek
A0 TR VS SR LR ER-UE =L P8 T

S5.pd R 1 X 2084 - KT HFELEAE P ok PR kAR E S i Pe it

EER O RBELS  E BB FRY LI ER S BE AT TR o
6.LZELAE(- ) C)RMBHRE > FEA IR ELIF & Byl -
7.;5;;@4 PO R TR R HOTE AR - AR MEF LA S A RUNFY

\h
TN

CEBRE T RO RAREGIRRERE > AL TRV EEY B KA E? %‘?
/ﬁ“)‘%‘fﬁaﬁr’ig Rk BRI SE A KBy SR PEECS0 ) PE(F )L o
B[R BED AR Vbl T 0 HA a8 0 [T 28
AGARET Y 18 o F Y PHcT b 648 [ PF 0 HPUT20 ) BF o AP M R A B IR 2 BRE
FE P G
(2 ) s Fade? e gie
; M
Jﬂ‘ N < B e t FJ*E ; N - < . S
I E SRR RS S X A Db P B LR S S
e i3
¥ 6 PRy EDC11C00B002 | =% | 3 | 3 | -+ | Management
}1; . Feim 2LER
= A i%' /:% 2 "Z
ﬁ; ’ 74l 5 EDC11C00B001 | % | 3 | 3 | - ™ | Marketing
g s 2 % _ Introduction to * %
BLE IR s | ECL11E10A001 | % | 3 | 3 | Tourism and Leisure o
B A . Culture and Society in
) ¢ ECL11IEI0A002 | = | 3 | 3 | =& | Taiwan
A g | kFomE ECL11E10A004 | «¢ | 3 | 3 | - ™ | Leisure Psychology
#_| 25
W8 | BREEF ECL11E10A016 | = | 3 | 3 | - = | Tourism English




AR ECL11E10A003 | % | 3 | 3 | = | Economics
oLt ECL11E10AQ017 | % | 3 | 3 | = ™ | Statistics 115 #73
RN ;3 5 ECL11E20A013 | % | 1 | 1 | = ™ | Foresight Seminar
BE-iGE ECL11E10A014 | = | 3 | 3 | =™ | Work Ethics
e e ECL11E10A008 | % | 3 | 3 | =} | Research Method
RN Management and g
2 i =P ECL11E20A001 | % | 3 | 3 | - ™ | Practice in Travel w
R A% Agency
Lk (7 2 \ _ Administrations and ok
= ECL11E20A009 | = | 3 | 3 | =1 | | Lwsin Tourism
, RN Wl The Practice of Tour g
i % FIEF | ECL11E202003 | 2 | 3 | 3 | =2 Manager and Tour w
19 | Guide
W 4w e w7 s _ - | Practice in Tourist g
ff EfEsd 4+ | ECL1IE20A004 | % | 3 | 3 | = Interpretation u
% 2 %3%35(-) | ECLI1LE20A005 | ¢ | 2 | 2 | == | Research Project(1) Al 1AL
K prapT
o 2 %% 48(=-) | ECL11E20A006 | % | 2 | 2 | =} | Research Project(2) R LA
5 , oo A " - Leisure Service
’{: M pRAE 2L | ECLIE20A010 | & | 3 | 3 | =1 | oo
o 5 LRy oo _ Investigation of o
it ¥/ A | ECLI3E20A007 | | 3 | 3 | =1 Cultural Resource (& m)
E | kFAEE E ECL13E20A008 | :£ | 3 | 3 | - * | Leisure Sociology
i3 — i =
% & PRI TR Recreation Resource &
9 i“il %;f P 1 ECL13E20A003 | # | 3 | 3 | = = | Planning and u
5 ol F>= Management
< | ¢ PN = _ — | Planning in Leisure (fr = #)
A *AEE &% | ECLI3E20A009 (% | 3 | 3 | = Activities
v LB g Cultural Development | (F# #)
o L AR H ECL13E20A011 | & | 3 | 3 | =™ | and Trendsin
IR AE Globalization
< g% ECL12E30A024 | i | 3 | 3 | - o | Introductionto =&k
Cultural Studies
e ER ECL12E30A002 | £ | 3 | 3 = | Travel Photography
4R . , Culture and Ethnicity
2 L ECL12E30A001 | & | 3 | 3 | = in Eastern Taiwan
a R E ARG . } Event Planning and
vy ECL12E30A008 | % | 3 | 3 | =1 Management
R A Y i Digital Design and I & B
. ,; ECL12E30A018 [ £ | 3 | 3 = | Application in Leisure
SR Industry
< Lk ECL12E30A006 | i | 3 | 3 | - ™ | Cultural Tourism L
e B ',% \p= Practice in Local ﬂ?FL 4
. :i P ECL12E30A010 £ | 3 | 3 | = Industry
. - > L e Administration in
I/L‘ g_ it {75z ECLI2E30A009 | & | 3 | 3 | =X | o iural Affairs
K3 AT YR Community
% | A o jp f. ©7 % | ECL12E30A011 | &% | 3 | 3 | =~ | Empowermentand
. *E R Industrial Development
Lg%t ECL12E30A023 | i | 3 | 3 | == | Storvtelling through

Drawing




iR AL R

Cultural Heritage and

7 Ax

"
Vi e _
s N ECL12E30A013 | i 21 | e He
Kz AR F B o _ Micro-entrepreneurship | (% ®)
ECL12E30A014 | i = | anagement
# 5 s ECL12E30A016 | i == | Museology e 7
KE<EiE = ECL12E30A019 | £ = | Travel Report fi 5 B
e e o Travel Masterpiece I & B
£ fr4ca v it | ECL12E30A021 | i Global Food Cultures | " ™
Bk b T8 ECL12E40A001 | iE Tourism Geography
B hiBE g - Digital Editing and (F )
Bl ECL13E20A002 | :# Graphics
F 2% %5 | ECL12E40A022 | :£ Experiential Education
QLRI Digital Video (fr & #)
. ’ ECL13E20A001 | & Technology and Mass
# Communication
EEE Al Practice in Tourism
Brvsfe2k 9 | ECL12E40A003 | % Product and Tour
i* Design
E | ARG ECL12E40A004 | & Ecotourism
(5 S Application of Virtual | 5 # B
| RFFAERE - Reality Simulation in
ol o21 PR ECL12E40A018 | i# Leisure Industry
| % Planning
Bl N\ I
Z SEE Y 5 ECL12E40A008 | iE =+ | Tourism Marketing o
@ I - kit ECL12E40A009 | % _ | Leisure Farm
; ? I3 = ~ 7 | Management
5
; 3 = E s o Human Resource
Ki:A L4 ke | ECL12E40A010 | % Management (HRM)
oo s kb A e B&B Business I & H
54§32 | ECLI2E40AOLL | i Management
5 o ECL12E40A024 | & Aesthetics in Leisure
k% F Hi+ | ECLI2E40A0LO | iF Leisure E-Commerce | 'F* ™
RFAE B E - Case Analysis in e B
a5 ECL12E40A016 | = Leisure Industry
? Dl Resource Investigation | F§ & B
w2 e _ and Application of
(?|ii‘* EER ECL12E40A019 | i# = Geographic
e Information System
f 3 A s e Resort Hotel I &
k% 4Ed L | ECLI2E40A023 | i Management
PRARBR &¢ & ¢t Practice i i
PR F e ractice in Service
- o ECL12E50A010 | i Campetoncy
9%‘3 l: WA SR Practice in Tourism §¢T12E40A003
o | % | ©e¥%EKE | ECL12E50A002 | % Product and Tour
3 2; 53 Design
i+ | | k4 | ECLI2E40A023 | i fﬂeasr?;;;ﬁ;f]'t o oEIOAGRS
i3 B gEd A% ice i
> : B e _ Practice in Local £k
w ECL12E50A005 | i SR g  Esono




HARIF R Y Micro-entre ip | =F
i 7 . preneurship
" ECL12E50A006 | 2 L Management ECL12E30A014
AR ? 7 Financial Risk
w ECL12E50A009 | % L Management
MR YiEE R Community ES
i’F ﬁ = ECL12E30A011 | % = 7 | Empowerment and ECL12E30A011
ki Industrial Development




R4 448 11558588 eyt
fFed e 2 P FTRERFAEAES b SwBIRER B AR

458 ER%258%% 1= i34 L i ¢ 6(115.05.06)
1148 &R % 2588 % 2 = 4 r ¢ 3L 16(115.05.06)
48 2R % 258W % 1= ka4 i6(115.05.28)
1148 2R %2595 1 RSARERLE - % 1 =057+ € 3k % (115.05.28)

(-) P&
LHRE PP ALz Edmn B BRI mER{ Epd v IHRMRLL A
L end JRIEE o
2%%?*éi’uﬁﬂﬂﬁéi%%ﬁﬁéﬂﬁﬁ@w%éiiﬁiﬁ*°
(=) EHFa
Loh kg e F AR TEGFRMRT D 7 ek

2. RIS R Tt kBB BB FL L ERPD AT RE TR
TR E L EE AR EF NE

(2) B Hegae [25RaHe] (20 8 4)

J\/J
b s . o PR e s s
A 3 G AR - PR iE i # gj FLPEL LA % 2x
3 H
K 2 _ Introduction to Tourism
Bk R P ECL11E10A001 | & | 3 | 3 |- | oo
’ Management and

L E TR R 4 j* | ECL11E20A001 | 3 3 | — T | Practice in Travel
3z Agency
; The Practice of Tour
=] R L - S S ECL11E20A003 | % | 3 3 | = } | Manager and Tour
PR Guide
23 NS SN & _ Administrations and
7?; Bk fFFcgE | ECLIIE20A002 | % | 3 | 3 | = | bl o
i X P5IRE X R Recreation Resource
w | PESRERER el 11po0n004 | | 3| 3 | 22 | Plaming and
20 P — Management

N " - Practice in Tourist
PR 2 1 h B ECLI3E20A003 | & | 3 | 3 | =™ || 0 ion
& Bk ECL12E40A008 | iz | 3 3 | =} | Tourism Marketing

. oL £ , .z - Planning in Leisure

ENORES S 1 ECL13E20A009 | i | 3 | 3 | = | ) ine

P vh oo - Leisure Service

R PRI T ECLI3E20A010 | & | 3 | 3 | =& |yproooon




ga ® 115 % & &

Eﬂ"%ﬁl‘fo

CFRE R AL

AT G &

kSRR

45 2R %28 % 1= ket A € i 16(115.05.06)

1145823 % 28 % 2= kir ¢ 3 5(115.05.06)

4825288 %

N4 EER S 28 F 1 RFALERTLE - %

1 = FefAz ¢ &1 16(115.05.28)
1 = #c7% ¢ 1 % (115.05.28)

pdoivo TR F At

-~ PR
(- HE2PERFPAEZ & Eooan B i8S BRERE {2

B o
C)ﬁﬂ??%i’uﬁﬂﬂﬁﬁi%%ﬁiéﬂﬁ%wwwéiiﬁiﬁ*°
S B AR TEABYH iy yHE
R R
() 5B - Bl bR E RS- B (2 oL B E¥ErQ)ig -
C)EBH LB AR P RN o X 5H LA ERL KR

PEEY FH W
(2)F 29 42 BeAed @8 4 i
B L BE R EF L2 o
()F2BYH e BIIFLF > @Y ABF R B
j}ﬁl, '/Q”%”’\T‘i_’l’_‘ ?fw\."l'f’k ,@@\Q?,}%

Bl A

SHARARR W RS A ZEBHD AW AT

Yo AT ﬂ*@%#\m
M E s R RIE Y

( )?i} ﬁ’ﬁ-u‘}\ y\%K'}_—%—*&K P\'jzaglﬁ‘,: @ljﬁiggf”\’k’lgﬂ‘pj‘ﬁiﬁlé}%ﬁ _J_;_.&o
HMEBEEVYPFELL L AL > Tide BERE (L E2 ﬁ.l'ﬂ%&ﬁﬁ%ﬁﬁ%’fﬂ%lipﬁgo
CIFABYH L o PEAF BRI ETHR LANBEY PP EFLF o T it ik
REFH TR %ﬂﬁéiﬁﬁ'Féﬁﬂﬁfé’%—%ﬁw@”4~'“¢ﬂ7 ELE: RN & [
B3I P tpzzwmdgd o
(C)F27 @R B AT T E A BB S R S PRTE R e B
WATHE BBy 2o PP FALIH T RBT (EBEA  BEPSE  haEn
F_o
ORI S ELER E-E PR S SRR I TR EER LT £ U1 S
s #ap‘,,\ HAE (10 208 4)
N _ e e NN e | BO|F B3| L e 4o s
SR RS R RS 3;‘ P % %;p FRER LA %
%
5 Y o _ Introduction to
LG TR PR ECL11E10A001 3|3 + | Tourism and Leisure
g’Fu ) Management and
& WEEEREF I ECL11E20A001 | % | 3 | 3 | — " | Practice in Travel
= Agency
oK The Practice of Tour
A E SR ECL11E20A003 | % | 3 | 3 | = * | Manager and Tour
20 Guide
g & s g g ok X o - Administrations  and
~ LR (7T 2 AR ECL11E20A002 | = | 3 | 3 | = | Lwsin Tourism
_ — | Practice in  Tourist

ECL11E20A004 | = | 3 | 3

Interpretation




AR T R

Recreation Resource

% 1o ECL13E20A003 | £ = _+ | Planning and

F = Management

BLE T E ECL12E40A008 | £ = | Tourism Marketing

o L= e _ Investigation of Culture
i FRB A ECL13E20A007 | 2 =t RESOUICe

v Lk ECL12E30A006 | & = | Cultural Tourism

¥ $¢ A %95 | ECLI2E30A010 | % — | practice in  Local

Industry




